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The food retail sector has experienced major consolidation and structural change 
over the last three decades. This has led to increased interest among researchers, 
policymakers, and consumers about the potential ramifications of these changes on 
market concentration in food retailing. A meaningful analysis of the change in 
concentration of food retailing markets would ideally be focused on the relevant 
geographic markets and amongst likely competing retailers. This report investigates 
the changes in food retailing market concentration at the National-, State-, MSA- and 
Country-level in the United States over the 1990-2019 period using data from the 
National Establishment Time Series dataset. 
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