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Meals, snacks, and beverages purchased at fast-food restaurants have become a large
and growing portion of a typical American’s budget, and have been blamed for
American’s expanding waistlines and poor diet quality. Previous studies have
attributed this increase to many factors including budget and time constraints,
demographic and health characteristics and market-level forces but no study has been
able to rigorously address the effects of all of these variables on the demand for fast
foods. This study uses the 2003-11 American Time Use Survey to identify
associations between fast-food purchases and individual, household, and market
characteristics.

The purpose of the review is to ensure the high-quality of the economic analysis,
transparent explanation of methods, objective interpretation of results, and effective
communication to the intended audience.
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